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Hey there, my name is Jenny, and I’m with 5by5 - A Change 
Agency. Rogers Behavioral Health is just the kind of change 
maker we love to partner with. So I asked our team to conduct 
an SEO audit of your website to provide some helpful insights. 

This report is full of actionable ways to increase the number 
of people who find you online. 

We hope this helps you grow your impact. 
Questions? Give me a call!
Enjoy!

Jenny Dwyer
jdwyer@5by5agency.com
(919) 623-5193

We ran an SEO audit of 
your website (for fun!)

Watch our SEO expert take you 
through the presentation
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01. Mobile experience update | Page 7
The mobile experience is performing slowly enough that RBH may be losing people before they have a chance to 
engage with the website.

03. Update alternative texts | Page 13
Right now, some of the alternative texts are redundant and should be rewritten to provide context.

02. Update the H1 | Page 12
The testimonial is good social proof, but doesn’t need to be tagged as the H1. Instead, a new H1 should be 
created that hits the high-level keywords of someone who may be looking for behavioral health services.

04. Create derivative content | Page 14
Using the videos and the podcasts as a starting point, develop additional content that speaks to the same 
audience as the original piece.

Executive Summary
If you only have five minutes, here’s what you 
need to know regarding our SEO Audit. 

If you’ve got a bit more time, read on to get 
the full context of our findings.
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06. Add new photos to Google Business Profile 
| Page 18
All of the photos on the GBP are 5 years old or more. A fresh batch would be beneficial.

07. Add Organization schema | Page 20
An Organization schema will tie together all of RBH’s locations together and help search engines categorize them.

05. Update title tag & meta description | Page 17
Remove the featured image from the location pages to get the entire meta description to show up. Consider adding 
keywords for specific things people might be searching for.

Executive Summary
If you only have five minutes, here’s what you 
need to know regarding our SEO Audit. 

If you’ve got a bit more time, read on to get 
the full context of our findings.

4



Current SEO Profile01
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Core Web Vitals are a collection of metrics that search engines use to assess how quickly your website loads 
and how stable it is as visitors scroll down it. 

The desktop version of the website is performing well, but with four metrics in the yellow, there is room for 
improvement.

Core Web 
Vitals
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Core Web 
Vitals
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The mobile version of the website is performing slightly better, but there are a few areas of concern. Specifically, the 
3.4 second Largest Contentful Paint and the 2.9 second First Contentful Paint. According to Google, 53% of mobile 
users will abandon a website if it takes longer than 3 seconds to load.

If you’d like to learn more about what each of these metrics are, Moz does a good overview here.

https://www.marketingdive.com/news/google-53-of-mobile-users-abandon-sites-that-take-over-3-seconds-to-load/426070/
https://www.marketingdive.com/news/google-53-of-mobile-users-abandon-sites-that-take-over-3-seconds-to-load/426070/
https://moz.com/learn/seo/performance-metrics


Organic Keyword Rankings
First-page (top 10) keywords have increased slightly over the past year, with 462 new keywords in the 4-10 range and 242 new keywords in the top three.
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This is a screenshot of the keywords the website 
is ranking for along with some other useful 
information. 

The main top-of-funnel drivers to the website 
are the quizzes. These rank for high-volume, 
high-difficulty keywords and also signal someone 
who is actively seeking answers, if not help.

Top Keywords
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Click here to download a list of all RBH’s Top 20 keywords

https://drive.google.com/file/d/1Cnfg-IKV7WLATU8Hn_Ec5pE5XrYR6Pwv/view?usp=share_link


A backlink is the term for when another website links to yours. Google sees links from high-quality sites as a sign of trustworthiness and authority, and 
thus rewards pages with lots of good backlinks. There was a big jump in backlinks in December and then another smaller one just this past month. These 
usually coincide with high-performing content or a PR push.

Backlink Profile

10



On-page SEO Opportunities02
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A web page’s H1 is one of the most important pieces of information on it. Google essentially understands the H1 to be the page’s title. Ideally, the H1 
should correspond directly to the most valuable target keyword(s).

The home page’s current H1 is a testimonial. It’s important to provide social proof, but this isn’t helping the website get discovered by new audiences. 
The location pages are doing the heavy lifting of local SEO, so it’s worth considering what could be put here that would be helpful.

Headings & Subheadings
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People with visual impairments often use screen readers to read website content to them out loud. These screen readers use alt text to describe an image, 
so it is important that be filled out and accurately describe the content and context of an image. Search engines also read alt texts and file names, so it is 
helpful from an SEO perspective to incorporate keywords into both where possible.

The website’s current alt texts are good, but in places they are redundant. Screen readers are already going to read the headings, so having the alt texts 
repeat them makes for a frustrating user experience for visually impaired users.

Accessibility | Alternative Text & Background Images

13



It’s encouraging to see different types of content being produced. The topics are SEO-optimized and appear to strategically serve multiple audiences and 
multiple points of the audience journey.

Resources | Alternative Text & Background Images
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As a consideration for future content, it would be good to see these podcast episodes turned into articles written for the same audience.  For example, this 
series is for parents, but the current RBH blog on the topic is much more academic and relatively short. 

Resources | Alternative Text & Background Images
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https://rogersbh.org/about-us/newsroom/blog/what-behavioral-activation


Off-page & Technical SEO03
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Along with the H1s mentioned earlier, title tags and meta descriptions make up the major ranking factors for a website. Ideally, the title tag should reflect 
the keyword or phrase people are most likely to search to find the information on that page. The meta description beneath should include that same 
keyword along with more context to help people understand what’s on the page.

For most people, the location pages and the content are going to be the main landing pages. In this case, the main site is located directly below the 
Nashville page. The meta description for the Nashville page is being cut off early, partially due to the sitelinks and partially due to the featured image. 
Since the image isn’t adding anything significant, we recommend removing it on the location pages to give the title tag and meta descriptions more room.

Title Tag & Meta Descriptions
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the Google Business Profile is, overall, good. There is the issue of 
the two one-star reviews that are showing but, without receiving 
several 5-star reviews, these likely aren’t going away anytime soon.

It’s good to see the “From the Business” section being used as 
well as the updates below it. The main thing to improve are the 
photos, all of which are over 5 years old.

Obviously, with privacy concerns, it’d be difficult to get pictures of 
patients, but it might be good to get physician and therapist 
headshots in here.

Google 
Business Profile
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Schema is code that helps search bots put more context to the information they are scanning. It can help identify images, video, FAQs and reviews, as 
well as connect web pages with their social media accounts.

The local pages are currently set up with a Local Business schema, which is perfect.

Schema
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The home page has some schema set up, but is missing an Organization schema that can link all of the various LocalBusiness schemas together, helping 
Google understand them as one business with multiple locations.

Schema
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● Quantitative Research

● Qualitative Research

● Secondary Research

● Focus Groups

● Audience Journeys

● Market Analysis

● Strategic Planning

● Advertising & Media 

Planning

● Campaign Planning & 

Management

● Content Strategy & 

Development

● Brand Strategy & 

Development

● Visual Brand Identity & 

Collateral

● Art Direction & Design

● Illustration & Animation

● Copywriting Services

● Commercial Photography 

& Videography

● Digital Advertising

● SEO

● Email Marketing

● Marketing Automation

● Conversion Rate 

Optimization

● Mobile-first Web 

Development

● Website Hosting & 

Transfers

● Ongoing Website 

Maintenance

 Want to learn more? Let’s talk. 
Jenny Dwyer, VP of Business Development

jdwyer@5by5agency.com

In case you were wondering, yes, we can help!





Be a change maker today.


