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HABERSHAM FURNITURE COMPANY
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HABERSHAM

BESPOKE FURNITURE BRAND Celebrating 50 years of
GETS RESULTS WITH e e

Furniture. To celebrate, we created a short film about

our history of craftsmanship, our dedication to our
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TALK TO OUR TEAM DESIGNER NETWORK TRADE LOGIN Q

HABERSHAM

ABOUT CALLERY  STORIES FURNITURE CABINETRY
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Visit site

Design is the Details.




PAIN POINT

— For 50 years, Habersham sold beautifu
furniture in showrooms around the wor

When the showroom went away they
looked to us to find their clients online.



SOLUTION

— We put together a plan focused on
rebuilding the website to provide an
online show room along with curated
landing pages to support advertising.

From there we targeted their specitic
audience across digital channels.




While we exceeded expectations
with a 6:1 return on total ad spend
across all digital channels...

RESULTS

]
Pinterest won the day providing a

16:1 return

on ad spend, which brought in

+$500,000

INn new orders




TESTIMONIAL

"Working with 5by5 allowed us to tap into a larger
team of strategists, creatives, and researchers.

They offered valuable insights into where
we could make changes and improve our
organizational outreach and spearheaded
our 50th-anniversary rebrand.

Working with their team was a real pleasure ano
a positive investment in our business.”

Brandon Eddy, CMO & VP of Habersham




MOLLY FLETCHER COMPANY

5BY5 SUPPORTS PEAK
PERFORMANCE WITH A

launch of
new brand

0 @ gamechangerperformancegroup.com

GAME CHANGER #” \ EXPERIENCES

PERFORMANCE GROUP V

Unlock Peak Performance

Professional Development « Experiential Learnings « Transformational Change

Empower your team by activating their personal drive and
connecting it to a clear vision of professional potential.

GET STARTED

ABOUTUS  CASESTUDIES RESOURCES
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PAIN POINT

Molly Fletcher is an internationally
renowned speaker helping unlock
orofessional potential in others.

She needed a scalable brand that
maximized the aptitude of her team.



SOLUTION

We started by understanding
where they are headed ana
supported them with a name,
messaging, visuals and a
presence that propels their
vision forward.
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Attain peak performance
by maximizing energy

Energy: Optimize Your Focus is about identifying how you
are spending your energy and then aligning your schedule
and mindset to achieve freedom, flow and focus. This
training is based on the work of Molly Fletcher, author of
The Energy Clock, who spent two decades as a sports
agent in an environment in which energy management
was critical to performance.

& gamechangerperformancegroup.com

EXPERIENCES ABOUTUS

(==)
Py

Fuel Engagement

Many people fail to realize who and what they are giving

their energy to. Through a structured framework to help

your team manage their energy, they will feel energized
and committed to their work.

Strengthen Resilience

Hectic, busy seasons are inevitable. This training
experience will give your people the tools to display more
resilience when faced with stress, adversity and life's
demands.

CASESTUDIES  RESOURCES TALKTOUS

Improve Productivity

Through identifying what gives — and takes — the most
energy, your people will learn how to stop
micromanaging their time and take control over their
day.

Avoid Burnout

Become the master of your time and energy to keep the
motivation and fulfillment you get from thriving in your
work.
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RESULTS

Game Changer Performqnce
Group is now better equpeddtﬁas
target their B2B customers an e
the ability to continue scaling thei
courses and business.

There’s no stopping them now.
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Negotiation Training Testimonial
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Negotiation Training  cAMe chancer &
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Lorem ipsum dolor sit amet, consectetur adi
incididunt ut labore et dolore magna aliqua.
exercitation ullamco laboris nisi yt aliquip e

piscing elit, sed do eiusmod tempor
Ut enim ad minim veniam, quis nostrud
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This Training s Optimized for

What You'll Learn
¢ C-Suite ¢ Peak Performance
* Sales & Marketing * Energy Management
* Learning & Development * Negotiation & Influence
* HR & Talent Management * Leadership Development
* Women In Leadership * Building Winning Teams
* High Potential Teams

PROGRAM MODULES PROGRAM ENGAGEMENT OPPORTUNITIES
MODULE 1: Auditing Your Negotiation 1. Signature Program (8Hrs; 2 Half-Days)

2. Accelerated Workshop (4 Hrs; 1 Half-Day)
MODULE 2: Seeking the Important

3. Condensed Pilot (1Hr)
MODULE 3: Aligning with the Important

MODULE 4: Setting Your Negotiation Clock
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TESTIMONIAL

— "The 5by5 team was instrumental in building our B2B
brand. They took the time to understand our business
goals, ideal customers and brand differentiators. |
ol)o ,'\
Their proven process ensured we had a deep b

level of confidence in the marketing decisions we
made along the way, from naming the company,
to creating the visual brand, to bringing it to

life on the web.

When you work with 5by5 you work with a true partner
that will deliver and exceed your expectations.”

Molly Fletcher, Founder, Game Changer Performance Group



THE FOUNDATION SPECIALISTS

5BYS5 BUILDS A STRONG
FOUNDATION

for lead
acquisition




PAIN POINT

T— There are a lot of choices when it comes to

foundation repair.

The Foundation Specialists needed experts

to help them stand out against competitors
and generate more customers while lowering
cost per lead.



SOLUTION

We went to work fast — maximizing
their current campaigns and SEO
out of the gate.

Next we implemented our tfull digital
strategy including ads, landing pages
and testing methods to optimize it all.




RESULTS , , ,
Over exceedingly high expectations,

E— our work resulted in:

127% and... 112%

decrease in cost per lead increase in amount of leads!



Clarity
X Reach

= Results

LOOKING FOR A CHANGE MAKER PARTNER?
5bySagency.com


http://5by5agency.com/

