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LIFE LINE
SCREENING.

The Power of Prevention

Content Strategy Increases Organic
Web Traffic Significantly

We increased organic web traffic and expanded top-of-
sales-funnel traffic to increase organizational growth.

increase in Assisted

Catch health problems Conversions from content

before symptoms start
chedu ur comprehensve fiv
pans 151 $129 (6330
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of all site organic traffic came from
the content funnel we built over 6

g ‘ 1s months
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YOU MAY BE ASKING YOURSELF

Life Line Screening

is coming to your el yo Increase in leads from organic
neighorhood on L : traffic
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CLIENT SPOTLIGHT | Life Line Screening

THE CHALLENGE

Life Line Screening came to us to increase the amount of organic

traffic driving to their website. With paid ads already targeting
bottom-of-the-funnel prospects, we wanted to try and capture top-
of-funnel traffic (people who didn't know Life Line Screening existed)
and middle-of-funnel prospects (people deciding if they needed a

screening).

THE FORMULA FOR SUCCESS

Content is king

We built a health education hub and then wrote our content to fit
into relevant, searchable categories — always with an SEO-first
mentality. We saw a boost in overall organic traffic and leads, but our
biggest win came from doubling the assisted conversion rate of our

health education content.

What is sl bl

The major problem is that

AFib makes you 5X
as likely to have a stroke.

Nearly 1in 6 strokes are caused due to AFib




CLIENT SPOTLIGHT | Medi-Share

Well-crafted Content
Drives Results |

| 4 Medi-Share:  mrm s s s e a L

e Even a single piece of thoroughly researched and smartly written A .~ b N G m

m content can achieve impressive results. s hat Is'a Health Care 9
CD GOALS

Improve and update an existing blog post into a robust piece of

. L hub content to better rank for highly competitive keywords and e e st 1 et ot oy DO DIOG
v generate leads.

GJ STRATEGY

E Keyword-informed long-form content that was then shared by

Medi-Share’s network of partners. ,
Keyword rankings for 2021

@ RESULTS
. 342% increase in goal completions vs. previous month ) ) Total 67
. . Increase in goal completions #11-100
. Generated $21,505 worth of organic traffic vs. previous month. #4-10 22
0 742% increase in new users vs. previous month = ’ ®
. Achieved a 28% bounce rate (blogs average 70%+) /\/\/ ‘\\
n N_,.l.\_

. Went from having zero Top 3 keyword rankings and 16 first page
rankings to 5 Top 3 keyword rankings and 22 first page rankings — all
in a highly niche, Competitive space. Value of organic traffic generated

in one month post-update

2= Medi-Share
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AMPLIFY.
MEDIA

Get Results by Listening Intentionally

We surveyed 1,000 church leaders on behalf of Amplify Media to help them better serve

their audience with an engaging webinar series.

NOW : NEXT

HOW THE CHURCH IS CHANGING FOR GOOD

sresentedty A AMPLIFY.)

Church Leaders,
We Heard You.

sy, youtelt bees
that came o Quickly RGM now. yeue prowdng worship stamatves, maintanng

CarmaTverity, 30 providing care th meet the Qrowing 1ea¢s of your progle

Increase in web traffic

oo worrome: .
comached and I remseenp v you kN commRY o o g o ngoct s vl
have on ghwng
Increase in email subscriptions
Website Experience
. “This is one of the best hours I've spent this month. It connected me, inspired me, and strengthened me to

persevere. Thank you.”

— Tim M., Webinar Guest

CLIENT SPOTLIGHT | Amplify Media

THE CHALLENGE

The COVID-19 pandemic has had a huge impact on the churches of

America. Suddenly, the ability to meet on Sundays was no longer a
guarantee. Amplify Media, The United Methodist Publishing House's
streaming service and content library for churches, knew that
spiritual leaders were dealing with a lot and wanted to do
something to help. They asked our research team to do what they
do best — talk to the pastors and leaders the Amplify platform is

set-up to serve to find out what they needed most.

THE FORMULA FOR SUCCESS

Gain the right insight

The research team used a combination of social media and email
marketing to reach over 1,000 church leaders with a comprehensive
survey that explored every aspect of how churches were affected by

the pandemic.

Be compelling

Armed with an inside look into the mindset of church leaders, the
Amplify and 5by5 teams launched the Now & Next webinar series in
record time. This inspiring and educational series directly addressed
all of the concerns that were heard during the survey and shared

practical information that church leaders could use.

Turn views into conversions

The webinar was not only a success in equipping leaders with the
critical information they needed to make decisions but ultimately

converted webinar viewers into long-term members for Amplify.



CLIENT SPOTLIGHT | Amplify Media

Twitter Webinar Post

NOW «NEXT

HOW THE CHURCH IS
CHANGING FOR GOOD

AN Amplify Media n_Amplify

AMPLIFY
MEDIA

Finances, Self-Care, Digital Worship, these are just a few of the current
issues church leaders are facing that we tackled during our Now & Next
webinar series. Watch now and find resources, encouragement, and
practical advice from pastors and experts at:

TE TAKEAWAYS

960
WEBINAR SERIES 328% 54% ey poo
REGISTER AT 204% 2.22% i
amplifymedia.com/nowandnext 960
& 326% 18.62%
168
HOW THE CHURCH IS CHANGING FOR GOOD - 175
AR | @ vSerd Message = =1
Y7 L1/020.

Instagram Story . . q
‘ Registration Link Webinar Series Analytics Report

A AMPLIFY. MEDIA




CLIENT SPOTLIGHT | Sleep

Content Strategy helps Sleep8 Gain
Market Share Comparabies ke Socen and tomin et e sy

captured the majority of the web traffic share.They had a

distinct opportunity to grow their reach through developing
a compelling content strategy.

Sleep8 helps maintain your CPAP accessories no matter where you go.
With a relatively niche product like Sleep8 and limited angles from

which to write content, we recommend creating hub pages directly on _
the Sleep8 website rather than making them part of the existing blog. THE FORMULA FOR SUGCESS

Reduce Returns through Ozone Education

We reframed the conversation around the smell of ozone
GOAL: LOWER RETURNS GOAL: INCREASE SALES and set expectations so that fewer people return their
Sleep8 and continue ordering bags and wipes, increasing

LANDING PAGE LANDING PAGE overall lifetime customer value.
ALL ABOUT OZONE CPAP SUPPORT
e How it Works Increase sales by catching people researching
P 3 Position Zero SERP Targets:
Position Zero SERP Targets:
« What is the CPAP Ozone Smell* « What are CPAP Machine Side Effects?* at the tOP Of the funnel
« Are Ozone CPAP Cleaners Safe?* « CPAP Mask Rash Help* . . .
oo rE A e ) T mseines . CPAP Mold Symptoms The yo%mger CPAP user demographic is m9st likely doing
the majority of research before they commit to a setup. We
TARGET KEYWORDS TARGET KEYWORDS contents below to jump to a specific section of the created educational content around CPAPs and
. CPAP Supplies e maintenance that can appeal to a more savvy audience.
« Ozone Smell « CPAP Sanitizer * What is ozone?
+ Are Ozone Cleaners Safe? « Side Effects of a CPAP Machine « How ozone kills bacteria
. CPAP Mold Sympt . .
Tl conm e - Is ozone dangerous? Increase sales by addressing common issues
« | can smell ozone on my mask, is that bad?
BLOG CONTENT BLOG CONTENT ) ) CPAP users face
« Will ozone d my CPAP hine?
" ; . The audience who is having issues with their CPAP is a
o WiydoempdEEssmaE « What CPAP supplies do | need? + Will ozone cause discoloration on my mask? ‘ 9
o o Cles eHane AT « Why do you need to sanitize your CPAP? « Sleep8 is not an ozone CPAP cleaner unique bottom-of-funnel prospect: the defector. While not
+ Ozonevs. UV Light « Why your CPAP Mask may be irritating your skin . . . i i
+ Pros and Cons of Ozone Cleaning « How does a CPAP work? defecting from a competitor, they are most likely considering
. + How to clean a CPAP . . . )
+ The Totally Over-engineered Sleep8 I;"l’)r: CD‘Zalnnaeed o defecting from using the CPAP itself. In this case, we are

directly confronting issues people have with their CPAPs in
*No rich snippet currently exists order to make it a more tolerable experience.

sleepd
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Q Abundant Life

Strengthening Visibility & Ministry
Membership through Content

We greatly improved site health and technical SEO
while delivering a comprehensive content strategy to
increase organic web traffic.

0 Abundant Life

Exploring Faith
is for those who are new followers of Jesus or
may never have set foot in a church before.
We examine issues facing the world and our
communities through a biblical lens. What

Visit Sermons Stories Events Watch Live MORE =

Welcome to the Abundant Life blog!

Here, our staff and volunteers post articles and content
that we hope will be helpful to you no matter where you are
in life or your spiritual journey.

We want these articles to be as useful for you personally as
possible, so we have organized them based on how you
view your faith at this moment.

Deepening Faith
is for Christians looking to dive deeper into
specific subjects. This is where you'll find
studies for certain books of the Bible as well
as study material based on past and current

Living Our Faith
is for our Abundant Life church members.
We'll be posting news about the church,
volunteer opportunities, and information on
upcoming events

does the Bible say about money? Social sermon series

justice? These are the kinds of questions we'll

be asking.

READ BLOGS

READ BLOGS READ BLOGS

EXPLORING FAITH

Fite by Topic

r |
+ !
- adll A

Topie Tag Topie Tog Tope Tog

@ Abundant Life

ave vore=-

March 18, 2021

The Three Types of People You
Should Never Do Life Without

CLIENT SPOTLIGHT | Abundant Life Church

THE CHALLENGE

Abundant Life Church was looking to 5by5 to strengthen
their SEO and Organic Content Strategy to drive greater
positive attribution and awareness of the ministry. 5by5
recommended and implemented three content funnels,
each geared toward a different audience that Abundant Life

would like to reach.

THE FORMULA FOR SUCCESS

Identify and refine
There are limitless ways to discuss and study the Bible and
contemporary spiritual matters. The content strategy put rails

on what we talk about and how we talk about it.

Improve SEO

A planned, connected web of content worked to improve
SEO much more than individual, unrelated posts. The
structure of the content strategy drives traffic to specific

pages we want to elevate.

Empower delegation
When there is a set strategy and content schedule, it
becomes easier to bring other people on board without

needing micromanagement or losing focus on the content.



CLIENT SPOTLIGHT | Sby5

Rich snippet earned by a 5by5 blog post

[ J [ ]
Practicing what we Preach to Google e s
O Al @ News [)Images ¢ Shopping [ Videos : More Tools
Prove Long-term SEO Value
g A refresh is going to be faster and less costly than a full
rebuild since it is just updating cosmetic elements. Your
— main cost here will most likely be & designer who is
creating the new look. If your website's issues go beyond
just looking outdated, then it is time for a rebuild.
We began a concentrated effort to improve the overall SEO value
of our website in January 2020. Over the past two years, the results P S5ySagancy com websi-refresh - reuld i
. q Website Refresh vs. Rebuild: Which Do You Need? - 5by5 ...
have shown that it pays to be consistent. o e
People also ask :
GOALS p
Start driving more traffic and leads to our website by optimizing Keyword rankings over time
our site and creating compelling content our audience cares
about (and is searching for). 20 Jan 22
Total 2,034
#11-100
STRATEGY 6 Jan '20 #4-10 242
L i . L Total 235 #1-3 55
An initial SEO self-audit followed by diligent monitoring and #11-100
o #-10 13
optimization. $s 18 s
° =L ——e-
202 J 2 2 Jan 202
@ RESULTS
. Went from completely unranked to #1 and first page rankings for all . . ) )
Traffic value over time Backlinks earned over time
of our target keywords:
. . 2 Mar 22
o marketing agency nashville 436
. advertising agency nashville
9 agency i 12Jan'22 @ e
. healthcare marketing nashville $1.987
. nonprofit marketing nashville
. and more
c 38% increase in organic traffic i
- 70% increase in goal completions from organic traffic

. Averaged $1,514 of organic traffic per day in 01/21



LET’S GET STARTED



